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A cashless economy is one in which all the transactions are done using 

cards or digital means. The circulation of physical currency is minimal. 

The college organized a series of events under Vittiya Saksharta 

Abhiyan (Cashless Economy Campaign) which were carried out by NCC 

& NSS volunteers. The volunteers followed a strict timeline: 
 

1. 26 December, 2016                         : Training Seminar 

2. 27 December – 01 January, 2016 : Neighborhood Visit 

3. 02 January – 04 January, 2016      : Awareness Campaign within 

Campus 

4. 05 January – 10 January, 2016      : Market Visit 

5. 12 January, 2016                              : Awareness Rally 
 

 

INDIAN OVERSEAS BANK 



TRAINING SEMINAR 

The first step was to train all the registered volunteers for Cashless 

Economy Campaign. For this, a seminar was conducted in the college 

campus on 26 December, 2016 from 9:30a.m. to 12:30p.m. The 

seminar was attended by 50 NCC volunteers and 45 NSS volunteers. 

 

 
 

Speakers: 

- Dr. Nisha Arora Bursar, SPMC 

- Dr. Pooja Vashisth, NCC CT SPMC 

- Dr. Chandrakanta Mathur , NSS Incharge 

- Dharamjit Kaur Niogi, Senior Manager IOB SPMC Branch 

- Amit Mathur, Manager Marketing Regional Office IOB 

- Abhishek Kumar, Assistant Manager IOB SPMC Branch 

SEMINAR ON VARIOUS ONLINE AND OFFLINE PAYMENT METHODS 



 
Date 

 

26 December 2016 

 
Time 

 

9:30-12:30 

 

Venue 
 

Hall –II SPM College 
 

Number of Volunteers 
 

50 From NCC & 45 From NSS  

 
Number of Teachers 

 
4 

 

Number of Guests 
 
3 

 
Highlights 
 
 

Presentation on various online and offline 
methods of payments. 
Proposal of E – ID cards for payment method 
in the college 

    
 

Result 

Volunteers understood various methods of 
payment, 
Groups were divided according to different 
zones of Delhi to teach people. 

 

 



NEIGHBORHOOD VISIT 

NCC UNIT FIELD WORK 

 

 

The 50 NCC volunteers are divided into 10 teams of 5 students which is 

coordinated by JUO Anjali Bansal under the guidance of Dr. Pooja 

Vashisth , NCC Care Taker. The areas visited: Madipur, Nangloi, Rohtak, 

Najafgarh, Prem Nagar, Kirari, Punjabi Bagh, Bahadurgarh. These 

volunteers visited neighborhood and market shops. 

After getting an idea about digital payment modes, the NCC cadets 

surveyed their localities and they came to know that only 10-15% of 

people are using E-payment.  

 

AWARENESS CAMPAIGN AT BANKS AND SCHOOLS 



 

They asked them about the reasons for not using e-payments then 

some have said that they do not have internet connectivity while other 

discussed the issues like awareness or lack of confidence regarding loss 

of money. 

 

  

NCC VOLUNTEERS WITH ANO MANDVI SHARMA 

SURVEY AT NEIGHBORHOOD AND NEARBY SHOPS 



 

 

 

The Volunteers tried to solve these problems by explaining them how 

to use digital modes of payment and its benefits like speed and 

satisfaction of operations for customers, no delays and queues. People 

tried to understand the concept and even many of them start using e-

payment modes. Refer Appendix 1 for more Neighborhood visit forms.  

 

 

 

 

SAMPLE FORM FILLED BY VOLUNTEERS 



NSS UNIT FIELD WORK 

 
 
Group Name 

 
 
Number of Group 
Members 

 
 
Group Name 

 
 
Number of Group 
Members 

Group-A  
Punjabi Bagh-1  

 
       6  Volunteers 
 

Group-F 
West Delhi-1 

   
      4 Volunteers 

Group –B  
Punjabi Bagh-2 

 
      7 Volunteers 
 

Group- G  
West Delhi-2 

 
      4 Volunteers 

Group-C 
Rohini-1 

 
      5 Volunteers 
 

Group- H 
Karol Bagh 

 
     7 Volunteers 

Group-D 
Rohini-2 

 
     4 Volunteers 
 

Group-I  
North Campus 

 
     4 Volunteers 

Group-E 
Dwarka 

 
     3  Volunteers 
 

  

 

A  volunteer after teaching a shopkeeper how to use Paytm meeting 

her on a re- visit  

 



 

A filled form by volunteers during the end of the cashless campaign session. 

 

Problems faced by Volunteers-  

1. Some people were not interested in listening. 

2. Some people like a rickshaw puller doesn’t have a bank account. 

3. Some people do not own a mobile phone. 

4. Some people found methods like Paytm and Mobiwik 

complicated. 

 

Modes of Payment 
Taught 
 
 

 
Use of Payment in a basic phone 

 
     25 

  
Paytm and Mobiwink 
 

 
     42 

  
Net-Banking and other methods 
 
 

 
     28 



AWARENESS CAMPAIGN WITHIN CAMPUS 

 

In this, the volunteers covered campus canteen, book shop, photocopy 

shop, bank, and college staff. Refer Appendix 3, for more photographs. 

 

A TALK TO BANK STAFF 

UNDERSTANDING DIGITAL MODES OF PAYMENT 



MARKET VISIT 

 

Refer Appendix 2, for more market visit forms. 

 



A volunteer teaching a lady about payment methods 

.  

Result:  

In the nutshell, the experience remained satisfactory. NSS 

volunteers reached to 95 people and NCC volunteers reached 

140 people. 

 
 

      Areas Covered 
 
 

 

 
                12  Zones 

 

Number of Volunteers who learned 
and taught cashless methods of 
payment 
  

 

50 NCC Volunteers 

45 NSS Volunteers 

 

 
Number of People who learned 
cashless modes of payment 
 

        

 
                   235 People 



AWARENESS RALLY 

 

Our college also conducted a rally on 12th Jan. 2016 in and around the 

college campus including nearby schools, banks in which over 100 NCC 

volunteers took part. It aims at spreading awareness regarding UPI, 

BHIM and other digital payment modes. This campaign is a boon to 

bring a change in India’s economy by spreading awareness regarding 

digital money transaction.  

  

AWARENESS RALLY  

MOTIVATING CADETS AND STAFF FOR USING DIGITAL MODES OF PAYMENT 



APPENDIX 1: SOME SURVEY FORMS FILLED BY NCC 

VOLUNTEERS DURING SURVEY 
 

  

 



 

 

 



 

 

 



 

 

 



 

 

 



 

 

 



 

 

 



 

 



 

 



APPENDIX 2: MARKET VISIT FORMS FILLED BY NCC 

VOLUNTEERS 

 

 



 

 

 



 

 



 

 

  



APPENDIX 3: NCC UNIT PHOTOS DURING 

CAMPAIGN  

 

 



 

 



 

 



 

 



 

 



 

 

 

 



 

 

 



 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 


